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THE NEW NORMAL



A SHORT INTRODUCTION



GLOBAL 
MARKET SIZE

6 BN€



FOOD IS CHANGING
SPECIAL DIETS TRANSFORM INTO NEW NORMAL

Traditional diet

1st New wave:      
New innovations 
create a whole 
new consumer 
need or category. 

2nd New wave:    
Wider product 
offering in the 
market.

3rd New wave: 
Normalization of 
consumption.

4th New wave: 
Consumption 
becomes 
mainstream.

”Tofu-time”

Disruption
Strong hype

Large players
New innovations
Wide selection

Increasing
competition

The end of oddity
Taste and quality

Daily consumption
All eating occasions

Significant change in 
consumer behaviour

=
Business potential



WHAT WE REALISED -

THE INSIGHT





OUR PURPOSE IN LIFE: 

HELPING TO SAVE THE 
PLANET THROUGH 
FAVA BEAN FOODS



THE FINNISH FAVA BEAN

Cultivated in our country 
for centuries. Mild and tasty, 

packed with nutrients and protein.



THE BEANIT® CHUNKS

13



”This is top 

notch!”

”Simply an excellent

product!”

”Excellent!”

”My hopes were

high… but I wasn’t let

down!”

”Believe the hype, peeps!”

”I can’t get enough of Beanit!”

”What a crazy good product!”

”Fell in love immediately!””I am totally buying this again”

”I’m in love with Beanit!”





THANK YOU!

@beanitsuomi
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